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Practical guide with easy-to-apply actions to improve storytelling.  
 

Circle of the 9 Muses  
A Storytelling Field Guide for Innovators and 
Meaning Makers 
By: David Hutchens 
ISBN 13: 9781118973967  

July, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
The action-based guide to powerful, influential organizational storytelling. 
Organizational storytelling is a powerful managerial tool and an essential 
change management technique. Knowing the right story to tell and how to 
deliver it effectively gives an organization and its leader enormous 
influence, and helps connect employees to strategy by providing 
understanding, belief, and motivation in their personal contribution. This 
book is the ultimate field guide to becoming an influential storyteller, with 
concrete, actionable guidance toward all the storytelling fundamentals. 
 
ABOUT THE AUTHOR 
David Hutchens is a writer and "organizational storyteller" who has helped 
create change through innovative learning solutions and products for some 
of the greatest companies in the world. David writes and consults on 
organizational structures, strategy, learning, and leadership, always with an 
eye toward creativity and clarity. He is the author of the popular Learning 
Fables books (Pegasus Communications) and has been honored with 
numerous learning industry distinctions, including ASTD’s “Excellence in 
Practice Citation” and the Brandon Hall Gold award. He regularly consults on 
and delivers the workshop “Telling Stories, Making Meaning,” which he has 
delivered to thousands of change leaders and executives at conferences, 
keynotes, and custom-designed training programs all around the world.  
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An increasingly hot topic in today's immediate, connected world.  
 

Repute and Disrepute  
The Inside-Out Approach to Managing 
Corporate Reputation 
By: Rosa Chun 
ISBN 13: 9781119942269 
August 17, 2015 
Pages: 160 
Edition: 1 
Rights not available in Korean. 

 
ABOUT THE BOOK 
How to learn a revolutionary new approach to promoting, defending, 
sustaining and, if necessary, restoring a company's reputation. 
In today's digitized, social networked world, a company or brand reputation 
can soar to dizzying heights or be buried in the blink of an eye. Never has it 
been more vital for every company to have a comprehensive strategy in 
place for managing its good name and for restoring and rebuilding its 
damaged reputation, should the worst happen. Written by a recognized 
international expert in the field, this book describes an innovative new 
approach to reputation management. Based on author Rosa Chun's 
extensive experience as a reputation consultant to leading companies 
worldwide, it goes beyond the broad extrapolations from research and the 
corporate communication and marketing strategies found in most books. 
 
ABOUT THE AUTHOR 
Rosa Chun is Professor of Corporate Reputation, Ethics and Marketing at 
IMD. Her research and consultancy work have focused on developing 
corporate reputation as a strategic framework for senior management. She 
demonstrates how a firm’s financial and non-financial performances are 
linked to their superior internal reputation, ethical leadership and media 
comments during a crisis. Her latest work focuses on industry 
competitiveness and the role of counterfeit brands, environmentalism and 
professional ethics. Her works have been published with the Strategic 
Management Journal, Harvard Business Review, Journal of Academy of 
Marketing Science and Industrial Marketing Management among others, 
and featured in the Financial Times and Marketing Week. She is considered 
one of the authority figures in the field. 
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The future of employment and how to keep a company agile  
in a fast-changing world.  

 

Lead the Work  
Navigating a world Beyond Employment 
By: John Boudreau, Ravin Jesuthasan, David 
Creelman 
ISBN 13: 9781119040040 
September 15, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
A detailed look at the evolution of employment and its far-reaching 
implications. 
Lead the Work takes an incisive look at the evolving nature of work, and 
how it's affecting management and productivity at the organizational level. 
Where getting things done once meant assigning it to an employee, today's 
leaders are increasingly at risk if they fail to recognize that talent can float 
into and out of an organization. Long-term employment has given way to 
medium- or short-term employment, marking the first step in severing the 
bond that once fixed an individual inside an organization. Getting work done 
by means other than an employee was once considered a fringe event, but 
now leading organizations are accepting and taking advantage of the notion 
that talent has shown itself to be mutable. This book explores this 
phenomenon in detail and provides a new roadmap to help managers 
navigate this new environment. 
 
ABOUT THE AUTHOR 
John Boudreau is Professor of Management and Organizations, and 
Research Director of the Center for Effective Organizations at the Marshall 
School of Business, University of Southern California. Ravin Jesuthasan is 
the Managing Director of Towers Watson’s Global Talent Management 
Practice. He has been recognized as one of the most influential consultants 
in the world by Consulting magazine. David Creelman, CEO of Creelman 
Research, has published many hundreds of articles over the past 15 years. 
He has made frequent contributions to HR.com and TLNT, writes regular 
blogs with Halogen and the Workforce Institute, does a monthly column 
with HR Futures in South Africa and makes annual contributions to the 
Works magazine in Japan.  
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Bring out the best in a work force by developing their soft skills.  
 

Bridging the Soft Skills Gap  
How to Teach the Missing Basics to Today’s 
Young Talent 
By: Bruce Tulgan 
ISBN 13: 9781118725641 
September 15, 2015 
Pages: 224 
Edition: 1 
Author’s previous titles licensed in Arabic, 
Korean, Portuguese, Russian, Simplified 
Chinese. 

 
ABOUT THE BOOK 
Today's new, young workforce has so much to offer—new technical skills, 
new ideas, new perspective, new energy. Yet too many of them are held 
back—and driving the grown-ups crazy—because of their weak soft skills. 
Soft skills may be harder to define and measure than hard skills, but they 
are just as critical. People get hired because of their hard skills but people 
get fired because of their soft skills.  

Now, based on more than twenty years of research, Bruce Tulgan, 
renowned expert on the millennial workforce, offers concrete solutions to 
help managers teach the missing basics of professionalism, critical thinking, 
and followership—complete with ninety-two step-by-step lesson plans 
designed to be highly flexible and easy to use.  

Tulgan's research and proven approach has shown that the key to teaching 
young people the missing soft skills lies in breaking down critical soft skills 
into their component parts, concentrating on one small component at a 
time, with the help of a teaching-style manager. Almost all of the exercises 
can be done in less than an hour within a team meeting or an extended one-
on-one. The exercises are easily modified and customized and can be used 
in many different ways in order to harness the full potential of today's 
young talent.  

 
ABOUT THE AUTHOR 
Bruce Tulgan (New Haven, CT) is an adviser to business leaders all over the 
world and a sought-after speaker and seminar leader. He is the founder of 
the management training firm RainmakerThinking, Inc. 
 
 

 

  
 

http://www.pubmatch.com/book/144111/bridging-the-soft-skills-gap.html
http://www.pubmatch.com/book/144111/bridging-the-soft-skills-gap.html
mailto:translationrights@wiley.com


Back to Table of Contents 

4 
 

Business & Management 
 

Email: TranslationRights@wiley.com 

Bestselling authors share how to get things done and grow a business.  
 

It's Not Rocket Science  
4 Simple Strategies for Mastering the Art of 
Execution 
By: Dave Anderson 
ISBN 13: 9781119116639 
October 5, 2015 
Pages: 256 
Edition: 1 
Author’s previous titles licensed in 
Orthodox Chinese, Simplified Chinese, 
Portuguese. 

 
ABOUT THE BOOK 
How to stop chasing hot trends and start driving real growth. 
It's Not Rocket Science blasts through the trends and false promises 
permeating the business world to help companies get back to basics and get 
things done. Why doggedly pursue the "next big thing" when the most 
effective drivers of growth are right under your nose? This book asserts that 
most people have already heard, been taught, and know well the key 
fundamentals that spell business success, and presents a compelling, four 
strategy blueprint for returning business culture and strategies to a rock 
solid foundation of execution excellence. Each chapter opens with The 
Challenge, which outlines a current condition that exists due to a departure 
from common sense behaviors, and tasks the reader with following the 
appropriate execution principles to get a business on the right track.  
 
ABOUT THE AUTHOR 
Dave Anderson is president of Dave Anderson’s LearnToLead, an 
international sales and leadership training and consulting company. He gives 
125 seminars and speeches annually and has spoken in fifteen countries. His 
distinct, “no-nonsense” message creates both discomfort and inspiration. 
Dave is author of thirteen books, including Up Your Business, If You Don’t 
Make Waves You’ll Drown, How to Run Your Business by THE BOOK, and 
How to Lead by THE BOOK and the TKO Business Series. Dave authors 
leadership columns for three national magazines and his interviews and 
articles have appeared in hundreds of publications including: The Wall 
Street Journal, Investor’s Business Daily and US News & World Report.  
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Strategies and cases studies to prepare a business for the unexpected.  
 

Managing the Unexpected  
Sustained Performance in a Complex World 
By: Karl E. Weick, Kathleen M. Sutcliffe 
ISBN 13: 9781118862414 
August 24, 2015 
Pages: 208 
Edition: 3 
Previous editions licensed in Simplified 
Chinese, Dutch, German, Italian, Japanese, 
Korean. 

 
ABOUT THE BOOK 
How to improve a company's ability to avoid or manage crises. 
This is a thoroughly revised text that offers an updated look at the 
groundbreaking ideas explored in the first and second editions. Revised to 
reflect events emblematic of the unique challenges that organizations have 
faced in recent years, including bank failures, intelligence failures, quality 
failures, and other organizational misfortunes, often sparked by 
organizational actions, this critical book focuses on why some organizations 
are better able to sustain high performance in the face of unanticipated 
change. High reliability organizations (HROs), including commercial aviation, 
emergency rooms, aircraft carrier flight operations, and firefighting units, 
are looked to as models of exceptional organizational preparedness. This 
essential text explains the development of unexpected events and guides 
the reader in improving their organization for more reliable performance.  
 
ABOUT THE BOOK  
Karl E. Weick (Ann Arbor, MI) is professor emeritus at the University of 
Michigan. His book The Social Psychology of Organizing (1969, revised 
1979), was named one of the 9 best business books ever written by Inc. 
magazine and has been profiled in Wired magazine. An award-winning 
researcher, Weick received the Irwin Award and Best Article of the Year 
award from the Academy of Management. Keith Hammonds (Fast Company) 
calls Weick "the smartest business thinker you've never heard of.”  
Kathleen M. Sutcliffe (Ann Arbor, MI) is the Gilbert and Ruth Whitaker 
Professor of Business Administration and professor of management and 
organizations at the Stephen M. Ross School of Business at the University of 
Michigan. From 2006-2010 she served as Associate Dean for Faculty and 
Research in the Ross School. She was named Researcher of the Year and 
serves on a panel at the National Academy of Science Institute of Medicine. 
 

 

http://www.pubmatch.com/book/143327/managing-the-unexpected.html
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How to adjust a business to recognize and serve a huge, undersold market.  
 

REFRAME The Marketplace  
The Total Market Approach to Reaching the 
New Majority 
By: Jeffrey L. Bowman 
ISBN 13: 9781119100256 
July 27, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
How to REFRAME a business for the Total Market. 
Sometime around 2040, ethnic minorities will become the majority of the 
US population. Most businesses are ignoring the more than $4 Trillion new 
majority market. Brands and businesses are not prepared. REFRAME: The 
Marketplace is the first guide for businesses eager to take advantage of the 
New Majority opportunity. Author Jeffrey L. Bowman is considered the 
pioneering thought leader and practitioner of the Total Market approach. 
He is a senior partner and managing director at Ogilvy & Mather, one of the 
world's largest advertising and communications agencies. Within four years, 
Bowman's practice was able to deliver more than $5 million in incremental 
fees and win industry awards for strategy, creativity, and brand 
effectiveness.  
 
ABOUT THE AUTHOR 
Jeffrey L. Bowman is a senior partner and managing director at Ogilvy & 
Mather. He has used his pioneering approach to the Total Market to consult 
with and advise such brains as IKEA, British Airways, British Petroleum and 
more.  
 
 

 

  
 

http://www.pubmatch.com/book/143098/reframe-the-marketplace.html
http://www.pubmatch.com/book/143098/reframe-the-marketplace.html
mailto:translationrights@wiley.com


Back to Table of Contents 

7 
 

Business & Management 
 

Email: TranslationRights@wiley.com 

Bestselling Wiley author shares how to create remarkable customer and 
user experiences.  

 

X  
The Experience When Business 
Meets Design 
By: Brian Solis 
ISBN 13: 9781118456545 
September 28, 2015 
Pages: 256 
Edition: 1 
Rights already licensed in Arabic 
Author’s previous titles licensed in 
Bulgarian, Dutch, Italian, Japanese, 
Korean, Russian, Simplified Chinese, 
Turkish. 

ABOUT THE BOOK 
X outlines the importance of user experience for executives to appreciate 
and also experience themselves.  
Through rich visualization and a balance of pragmatic and inspirational text, 
this book artfully motivates readers to rethink business models, products 
and services, marketing, and customer and employee relationships with 
desired experiences in mind. 

It is designed to galvanize a new movement that aligns the tenets of user 
experience with the vision of innovative leadership to improve business 
performance engagement and relationships for a new generation of 
consumerism. 

 
ABOUT THE AUTHOR 
Brian Solis (Redwood City, CA; briansolis.com) is a Principal Analyst at 
Altimeter Group, a research-based advisory firm that helps companies 
thrive with disruptive technologies. He is globally recognized as one of the 
most prominent thought leaders and published authors in new media, and 
is the author of Engage! (Wiley, 2010) and The End of Business as Usual 
(Wiley, 2011). Brian is often cited in The New York Times, The Guardian, The 
Wall Street Journal, and more, and he is a frequent speaker at industry 
events around the world. His blog, BrianSolis.com, is among the world’s 
leading business and marketing online resources, ranking among the top 1% 
of all blogs tracked by Technorati. Brian is also ranked as one of the leading 
bloggers in the AdAge Power 150 index of worldwide marketing bloggers.   
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Revised as a more accessible and practical version of  
the popular negotiation skills book.  

 

The Negotiation Book  
Your Definitive Guide to Successful Negotiating 
By: Steve Gates 
ISBN 13: 9781119155461 
November 2, 2015 
Pages: 320 
Edition: 2 
Previous editions licensed in Arabic, German, Polish, 
Simplified Chinese. Please note author must review and
approve translatons before publication. 

 
ABOUT THE BOOK 
How to master the art of negotiation and gain the competitive advantage. 
The Negotiation Book teaches one of the most important skills in business. 
We all have to negotiate at some point; whether in the office or at home 
and good negotiation skills can have a profound effect on our lives – both 
financially and personally. No other skill gives a better chance of optimizing 
personal and organizational success. Negotiation is looking for an increased 
advantage. This book delivers it, whilst ensuring the other party also comes 
away feeling good about the deal. This is the way to get into a stronger 
position to build capacity, build negotiation strategies and facilitate 
negotiations through to successful conclusions.  
 
ABOUT THE AUTHOR 
Steve Gates is a world expert in negotiation. He is the founder and director 
of the Gap Partnership, the world’s leading negotiation consultancy.  
 
 

 

  
 

http://www.pubmatch.com/book/157079/the-negotiation-book.html
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Merging creativity, design and business to help organizations deliver  
a great customer experience. 

 

Service Design for Business  
A Practical Guide to Optimizing the Customer 
Experience 
By: Ben Reason, Lavrans Løvlie,  
Melvin Brand Flu 
ISBN 13: 9781118988923 
December 14, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
A practical approach to better customer experience through service 
design. 
Service Design for Business helps transform a customer's experience and 
keep them engaged through the art of intentional service design. Written by 
the experts at Livework, this practical guide offers a tangible, effective 
approach for better responding to customers' needs and demands, and 
provides concrete strategy that can be implemented immediately. It teaches 
how taking a design approach to problem-solving helps foster creativity, and 
how to apply it to the real issues that move businesses forward. Highly 
visual and organized for easy navigation, this quick read is a handbook for 
connecting market factors to the organizational challenge of customer 
experience by seeing a company through the customers' eyes.  
 
ABOUT THE AUTHOR 
Ben Reason (London, UK; liveworkstudio.com) is a founding partner of 
Livework, the first service design company in the world. They have offices 
based in the UK, Holland and Norway with an office also in Brazil.  Ben is 
also a visiting tutor on the Royal College of Art Service Design MA.  
Lavrans Løvlie (London, UK; liveworkstudio.com) is a founding partner and 
Director of Service Design at Livework. He has consulted with some of the 
most demanding organizations in the world on designing better services. 
Lavrans has taught at universities across Europe and is a board member of 
the Norwegian Design Council.  
Melvin Brand Flu (Rotterdam, the Netherlands; liveworkstudio.com) is a 
partner and the Director of Strategy and Business Design at Livework. He 
has over 25 years of experience working as a business and strategy 
consultant for some to the biggest names in several industries. 
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Based on the workshops and experience of an expert Wiley author.  
 

Storytelling with Data  
The Effective Visual Communication of Information 
By: Cole Nussbaumer Knaflic 
ISBN 13: 9781119002253 
October 26, 2015 
Pages: 384 
Edition: 1 
Rights already licensed in Japanese. 

 
ABOUT THE BOOK 
Storytelling with Data expands upon the lessons taught in Nussbaumer's 
highly-regarded storytelling with data workshops.   
Lessons include the importance of context, choosing the right visual display, 
identifying and eliminating clutter, drawing an audience's attention to the 
right thing, and making the data a pivotal point in a story. Lessons are 
grounded in theory and made accessible and tangible through application to 
numerous real-world examples. This book will help solve the problem of the 
3D exploding pie graph and other ineffective visuals by teaching readers, 
through theory and example, the basics of effective data visualization.  
 
ABOUT THE AUTHOR 
Cole Nussbaumer Knaflic (San Francisco, CA) tells stories with data. Her 
skills have been honed over the past decade through analytical roles in 
banking, private equity, and most recently as a manager on the People 
Analytics team at Google, where she used a data-driven approach to ensure 
that Google attracted and retained great people and that the organization 
was best aligned to meet business needs. Cole writes the popular blog 
www.storytellingwithdata.com, and delivers presentations and workshops 
for companies and philanthropic organizations on telling a compelling story 
with data.  
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How to utilise the power of prediction to your business's best advantage  
 

Predictive Analytics  
The Power to Predict Who Will Click, Buy, 
Lie, or Die 
By: Eric Siegel 
ISBN 13: 9781119145677 
January 11, 2016 
Pages: 320 
Edition: 2
Previous editions licensed in Arabic, 
Orthodox Chinese, Simplified Chinese, Czech, 
Italian, Japanese, Korean, Russian, Spanish   

 
ABOUT THE BOOK 
"The Freakonomics of big data"—Stein Kretsinger, lead analyst, Capital 
One. 
How to unleash the power of data with the latest state-of-the-art 
techniques. Prediction is booming. It reinvents industries and runs the 
world. Companies, governments, law enforcement, hospitals, and 
universities are predicting whether you're going to click, buy, lie, or die. 
Predicting human behavior combats financial risk, boosts sales, fortifies 
healthcare, streamlines manufacturing, conquers spam, toughens crime 
fighting, enhances social networks, and more. Prediction is powered by the 
world's most potent, abundant unnatural resource: data. Big data embodies 
an extraordinary wealth of experience from which to learn. Predictive 
analytics unleashes the power of data by using computer technology to 
predict individual behavior.  
 
ABOUT THE AUTHOR 
Eric Siegel, Ph.D. (San Francisco, CA; predictionimpact.com) is the founding 
conference chair of Predictive Analytics World and Text Analytics World, as 
well as the President of Prediction Impact, Inc., a company that provides 
analytics services to businesses. Dr. Siegel is the instructor of the acclaimed 
training program, Predictive Analytics for Business, Marketing and Web, and 
the online version, Predictive Analytics Applied. He has published over 20 
papers and articles in data mining research and computer science education 
and has served on 10 conference program committees.  
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High profile global recruiter shares how to recruit a dream team. 
 

The Hiring Bible  
By: David E. Perry, Mark J. Haluska 
ISBN 13: 9781119147442 
January 19, 2016 
Pages: 224 
Edition: 1 

 
ABOUT THE BOOK 
The unprecedented tell-all guide through the intricacies of executive 
recruitment. 
The single greatest opportunity that an organization has to improve both 
performance and culture in one stroke lies in the hiring of a new 
executive—the right executive. The fresh thinking of a skilled leader has the 
potential to unleash innovation, empower employees, and generate wealth 
for the company. Similarly, a bad hire may mortally wound the organization 
and cause ripple effects throughout the entire economy. The Hiring Bible 
contains valuable insider strategies and tactics—previously only known to a 
handful of America's wealthiest, elite head-hunters—to attract, recruit, and 
retain star executives. Authors David E. Perry and Mark J. Haluska have 
completed more than 1800 search projects across five continents, 
maintaining a 99.97% success rate. 
 
ABOUT THE AUTHOR 
David E. Perry (Ottawa, Canada; www.perrymartel.com; www.GM4JH.com) 
is Managing Director of Perry-Martel International, one of North America’s 
top executive search, recruiting and placement firms. He has conducted 
cross-border recruitment of senior executives in the United States of 
America, Canada, Europe and Japan. He has completed more than 1000 
searches and negotiated over $200M in salaries since 1985.  David has given 
90+ talks and more than 400 interviews over the last three years on 
recruiting and job search. He has written articles on leadership, executive 
recruiting and job search, for The Wall Street Journal, Forbes, Chicago Sun 
Times and Globe & Mail.  
Mark J. Haluska (Beaver, PA; www.myguerrillajobcoach.com) is an 
executive search professional.  
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From THE e-learning guru.  
 

Michael Allen's Guide to e-Learning  
Building Interactive, Fun, and Effective 
Learning Programs for Any Company 
By: Michael W. Allen 
ISBN 13: 9781119046325 
November 2, 2015 
Pages: 400 
Edition: 2 
Author’s previous titles licensed in Russian. 

 
ABOUT THE BOOK 
Exploring effective learning programs with the father of e-learning. 
E-learning has experienced a surge in popularity over the past ten years. 
Michael Allen's Guide to e-Learning: Building Interactive, Fun, and Effective 
Learning Programs for Any Company, Second Edition presents best practices 
for building interactive, fun, and effective online learning programs. This 
engaging text offers insight regarding what makes great e-learning, 
particularly from the perspectives of motivation and interactivity, and 
features history lessons that assist you in avoiding common pitfalls and 
bring about e-learning success. This updated edition also considers changes 
in technology and tools that facilitate the implementation of the strategies, 
guidelines, and techniques it presents.  
 
ABOUT THE AUTHOR 
Michael Allen is the chairman and CEO of Allen Interactions, which builds 
universally-acclaimed custom learning experiences for enterprise 
organizations. Allen is known for pioneering multimedia learning 
technologies, interactive instructional paradigms, and rapid-prototyping 
processes – bringing each forward into leading corporations. He was the 
innovative force behind one of the most successful authoring tools ever 
created, Authorware, and Allen Interactions’ visual-based authoring and 
publishing system, ZebraZapps. He is an adjunct associate professor at the 
University of Minnesota Medical School, a sought-after conference speaker, 
and author of several books on creating effective e-learning. He resides in 
Minneapolis, MN.  
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How anyone can maximize their ability to hit career and personal 
aspirations.  

 

Can't Not Do  
The Compelling Social Drive that Changes Our 
World 
By: Paul Shoemaker 
ISBN 13: 9781119131595 
August 10, 2015 
Pages: 252 
Edition: 1 

 
ABOUT THE BOOK 
With so many social challenges facing our world, trying to effect change 
feels daunting. The problems are complex, the politics murky, and the 
players innumerable. Yet, every day there are regular heroes making a 
significant impact on our most intractable social issues.“Can’t Not Do” is a 
catchphrase for the urge that captures the heart of effective social change 
agents—explaining, in their own words, their passion and drive: “I can’t not 
do this.” “It’s not that I can do this, it’s that I can’t not.” “I could not imagine 
not doing something about this issue.” The surprising truth from the 
trenches is: we already have numerous proven solutions for our many social 
challenges; what our world needs most, and what most changes our 
children’s future, are more people prepared and committed to act on their 
social impulses.   
 
ABOUT THE AUTHOR 
Paul Shoemaker (Seattle, WA; socialventurepartners.org)is Social Venture 
Partners’ Seattle’s Executive Connector. Social Venture Partners is a unique 
worldwide network for social change. SVP combines what social ventures 
need—grant-making, strategic volunteering, philanthropic education, and 
systems change—connected together under one roof, which had never 
been done before by a philanthropic organization. The organization started 
with its Seattle office and now has partners in 38 cities and 8 countries. In 
2011 and 2012, Paul Shoemaker was named one of the “Top 50 Most 
Influential People in the Nonprofit Sector” by The NonProfit Times. He is the 
Founding President of Social Venture Partners International and currently 
sits on their Board of Directors.   
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Packed full of ideas and inspiration about how to get noticed.  
 

How to Stand Out  
Proven Tactics for Getting Noticed 
By: Rob Yeung 
ISBN 13: 9780857084255 
September 8, 2015 
Pages: 352 
Edition: 1 
Author’s previous titles licensed in 
Turkish. 

 
ABOUT THE BOOK 
Even if someone has the skills to be more fulfilled and successful, 
sometimes it’s about showcasing these skills so that colleagues, 
customers, friends and the rest of the world can recognize them. 
Drawing on extensive research and inspiring real-life examples, psychologist 
and bestselling author Dr. Rob Yeung guides the reader through proven 
techniques that will get anyone noticed for all the right reasons.   
 
ABOUT THE AUTHOR 
Rob Yeung (Ph.D.) is a psychologist, business speaker, management author, 
TV presenter and Director at Talentspace, a leadership consulting firm. He 
helps people to achieve their potential. Rob has a B.Sc. in psychology from 
University of Bristol and a Ph.D. in psychology from King's College London, 
University of London. He is a chartered psychologist and Associate Fellow of 
the British Psychological Society. His clients through Talentspace include 
Goldman Sachs, BBC, Bartle Bogle Hegarty, KPMG, British Airways, Baker 
Tilly, Eversheds, HSBC (as well as lots of much smaller businesses). He also 
worked for two years at a top tier consulting firm The Boston Consulting 
Group. He has published research studies on personality in academic 
journals, particularly Personality and Individual Differences.  
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Authored by a leading global leadership consultant, this is a visual, 
practical book on how to be more engaged.  

 

5 Gears  
How to Be Present and Productive When 
There’s Never Enough Time 
By: Jeremie Kubicek, Steve Cockram 
ISBN 13: 9781119111153 
September 15, 2015 
Pages: 224 
Edition: 1 

 
ABOUT THE BOOK 
How to be present, connect more effectively, all while being as productive 
as possible. 
5 Gears: How to Be Present and Productive When There's Never Enough 
Time teaches how to shift into the right gear at the right time in order to 
grow in relational intelligence and increase influence. This revolutionary text 
introduces the five different gears, or mindsets, that carry us through 
various facets of the day. These include: 

 First gear—fully rest and recharge 

 Second gear—connect with family or friends without the involvement 
of work 

 Third gear—socializing 

 Fourth gear—working and multi-tasking 

 Fifth gear—fully focused and 'in the zone,' working without 
interruption 

Using these gears consistently will allow anyone to bring a new level of 
relational intelligence to life.   
 
ABOUT THE AUTHOR 
Jeremie Kubicek (London, England; jeremiekubicek.com; 
www.giantworldwide.com) is the cofounder and CEO of the GiANT Family of 
Companies which owns and operates the global brands and events, Catalyst 
and Leadercast. He is also the author of the Wall Street Journal and Inc. 
magazine bestseller Making Your Leadership Come Alive.  
Steve Cockram is the co-founder of GiANT Worldwide and travels 
extensively teaching and consulting with senior executives and their teams 
all over the world; from the likes of the British government and multi-
national corporations, to small start-ups in Sheffield, UK or Atlanta, GA. 
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You exercise your body to build health and stamina - this book helps you 
do the same for your brain - turning neuroscience into an  

easy 12-step program  
 

Future Brain  
The 12 Keys to Create Your High-
Performance Brain 
By: Jenny Brockis 
ISBN 13: 9780730322504 
October 19, 2015 
Pages: 220 
Edition: 1
 
Already licensed in Italian 

 
ABOUT THE BOOK 
Future Brain is the busy professional's secret weapon for boosting 
mastery, efficiency, and productivity to gain that coveted competitive 
edge — in business and in life. 
Designed to be implemented at the individual, team, or organizational level, 
this in-depth, step-by-step framework leverages neuro-scientific principles 
to help everyone develop a solid, habit-changing plan for building and 
maintaining brain fitness and healthy behaviours. Author Dr. Jenny Brockis 
teaches how to develop thought processes and a regular routine to get 
more done with less effort and time. Based on the idea of neuroplasticity, 
these daily practices improve focus, creativity, and effectiveness to help you 
stay relevant, competitive, and way ahead of the pack.     
 
ABOUT THE AUTHOR 
Dr. Jenny Brockis is a Medical Practitioner, healthy brain advocate and 
future mind planner. She works as the Director and founder of Brain Fit. A 
self-confessed nerd, Jenny has followed the adage of being a life-long 
learner graduating as a Nightingale Nurse, Medical Practitioner, Fellow of 
the RACGP, with further post graduate qualifications in Nutritional and 
Environmental Medicine, Neuroleadership, and Mindfulness Meditation. 
Jenny is an expert in brain fitness: what it takes for individuals and 
organisations to stay brain healthy, eliminate poor thinking skills and boost 
mental performance. Passionate, eloquent and inspiring, Jenny provides 
cutting edge insights into how the neuroscience provides the perfect 
pathway to navigate our complex, complicated and busy world.  
 
 

 

  
 

http://www.pubmatch.com/book/157056/future-brain.html
http://www.pubmatch.com/book/157056/future-brain.html
http://www.pubmatch.com/book/157056/future-brain.html
mailto:translationrights@wiley.com


Back to Table of Contents 

19 
 

Business Self-Help 
 

Email: TranslationRights@wiley.com 

The skills and experiences needed to futureproof a career  
and stretch to achieve potential.  

 

Stretch  
How to Future Proof Yourself for Tomorrow’s 
Workplace 
By: Karie Willyerd, Barbara Mistick 
ISBN 13: 9781119087250 
September 28, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
Built on solid, global research and dozens of personal interviews with 
people who have achieved new and inspiring goals. 
 
The future is going to demand more of us. The problem is we are so busy 
keeping up with the day-to-day that we can't prepare for tomorrow. Karie 
Willyerd and Barbara Mistick—established experts and the collective 
winners of dozens of awards in the field of personal development and 
learning—offer evidence-based guidance on obtaining the skills needed to 
thrive in tomorrow's workplace. Stretch offers advice, valuable insights, 
anecdotes, and recommendations to make achieving goals practical and 
within anyone’s reach.   
 
ABOUT THE AUTHOR 
Karie Willyerd (Fort Collins, CO; www.successfactors.com) is the Senior Vice 
President, Learning www.wilson.edu) is the president of Wilson College. She 
is a frequent guest on NPR commenting as an expert on issues in higher 
education. Recently, she made history pioneering the nation’s first loan buy-
back program for college students.  
Barbara Mistick holds prominent leadership roles in some of higher 
education’s most influential national organizations and is a recognized 
change agent. She has held executive positions in a number of non-profits 
and public institutions such as The Carnegie Library of Pittsburgh and Mr. 
Rogers Neighborhood where she helped children discover their curiosity for 
science.  
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Bestselling author Gill Hasson’s advice on how to manage anxiety  
to lead a more peaceful, stress-free life.  

 

Overcoming Anxiety  
Reassuring ways to break free from stress and 
worry and lead a calmer life 
By: Gill Hasson 
ISBN 13: 9780857086303 
December 2, 2015 
Pages: 224 
Edition: 1 
Author’s previous titles licensed in Arabic, 
Czech, French, German, Italian, Spanish. 

 
ABOUT THE BOOK 
How to understand, overcome and break free from worry and anxiety. 
Bestselling personal development author, Gill Hasson is back and this time 
she's here to help with something that affects everyone at some point in 
their life: anxiety. Worries and anxieties are familiar to us all. Worrying can 
be helpful when it prompts you to take action and solve a problem but 
unrelenting doubts, fears, and negative possibilities can dominate your 
mind, affect your ability to manage your everyday life and wellbeing, your 
sleep and appetite, your social life, and your ability to concentrate. But it 
doesn't need to be like this, there are ways that anyone can manage this 
spiral of unhelpful thoughts and difficult feelings. Overcoming Anxiety 
explains how to manage anxiety and stop it from taking over. 
 
ABOUT THE AUTHOR 
Gill Hasson is a bestselling personal development author, whose reassuring 
approach has helped thousands of people develop and understand the skills 
they need to lead a more peaceful, stress-free life. She works with people 
from diverse backgrounds and situations. Her key motivation is her belief in 
the ability of people to positively change their way of thinking - about life, 
other people, and themselves. She works in adult education, is an associate 
tutor at the University of Sussex, and delivers training for QA, one of the 
UK's largest training providers, and Mumsnet, the UK's largest website for 
parents. Gill is a freelance journalist and writes articles on personal 
development and relationships for a variety of magazines, including 
Psychologies and Take A Break, and for a number of websites.  
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How to develop innovation in a business as a behaviour not a buzzword!  
 

The Innovative Mindset  
5 Behaviors for Accelerating Breakthroughs 
By: John Sweeney, Elena Imaretska 
ISBN 13: 9781119161288 
October 26, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
Redefining what it means to be innovative. 
Innovation has become one of the most popular buzz words of the Digital 
Age. The Innovative Mindset calls the accepted definition of innovation into 
question, urging us to consider how innovation might function as a behavior 
that is perpetuated, rather than an inflexible theory or corporate-defined 
initiative. By asking ourselves what it takes to be innovative—and by being 
honest with ourselves about the answer—we can incorporate innovation 
into our lives much in the same way that we would a behavior to help us 
lose weight, increase our strength, learn to play the piano, or improve our 
relationships. This groundbreaking text teaches how to become more 
innovative and less fearful, and assists in creating a regimen that transforms 
action. 
 
ABOUT THE AUTHOR 
John Sweeney (Minneapolis, MN; www.bravenewworkshop.com) is the 
owner and director of Brave New Workshop, America’s oldest comedy 
theatre. Through his work with Brave New Workshop’s Creative Outreach 
program, John has honed his powers of improvisation to ignite cultures of 
innovative behavior within America’s biggest businesses, including 
Microsoft, PWC, General Mills, and United Health Care – resulting in more 
than 2,000 events to date. Featured across countless media platforms 
including Inc, Forbes, and Financial Times, John uses his scientific 
understanding of how human behavior is influenced to create simple but 
groundbreaking tools such as “Yes and…” and “The Big 5”. John’s high-
octane presentations are consistently rated 10/10 at conferences.  
Elena Imaretska (Minneapolis, MN; www.bravenewworkshop.com) is VP of 
New Products, Partnerships and Sustainability for the corporate speaking 
and training business of the Brave New Workshop. 
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Features great case example for how to use disruption to positive effect 
 

The Ways to New  
15 Paths to Disruptive Innovation 
By: Jean-Marie Dru 
ISBN 13: 9781119167976 
November, 2015 
Pages: 224 
Edition: 1 
Rights already licensed in French, 
Simplified Chinese. 
Author’s previous titles licensed in French, 
Italian, Korean, Orthodox Chinese, Polish, 
Simplified Chinese, Turkish. 

 
ABOUT THE BOOK 
How to dig an organization out of the quicksand and get on the fast track 
to growth. 
Everyone loves to cite Apple, Google, and Amazon as proof of high-speed 
innovation. But companies like this represent only 20% of companies 
worldwide—the other 80% are still floundering and failing to move forward. 
The Ways to New is a roadmap to innovation, with the tools to make it 
work. Author Jean-Marie Dru is the originator the Disruption methodology, 
which he shares here. He explains how to steer an organization toward 
continued innovation, creation, growth, and success, with 15 proven paths 
to disruption. Each is illustrated with case studies from companies like 
L'oreal, Procter & Gamble, and Salesforce.com, to show the glaring 
differences between disruption and stagnation 

 
ABOUT THE AUTHOR 
Jean-Marie Dru is Chairman of TBWA Agency Network, one of the world’s 
largest advertising agency networks, with 12,000 employees in 300 offices, 
in 97 countries. He is the author of Disruption and Beyond Disruption and 
trademarked the term and the related methodology in the late ‘90s before 
it because part of the global business vocabulary. Jean-Marie has been 
president of the Cannes Advertising Film Festival Jury twice. In 2008, Jean-
Marie was awarded the French Légion d'Honneur for his long-lasting 
contribution to the advertising industry and to the business world. 
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How to spot emerging trends and harness these for business 
to exceed customer expectations.  

 

Trend-Driven Innovation  
Beat Accelerating Customer Expectations 
By: Henry Mason, David Mattin, Maxwell 
Luthy, Delia Dumitrescu 
ISBN 13: 9781119076315 
September 15, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
Sharing the secrets that have led thousands of the world's most successful 
brands and agencies to rely on trendwatching.com for over a decade, 
Trend-Driven Innovation is the book that will reconfigure everyone’s view 
of the business world forever.  
Every business leader, entrepreneur, innovator, and marketer wants to 
know where customers are headed. The problem? The received wisdom on 
how to find out is wrong. In this startling new book, the team at 
trendwatching.com share a powerful, counter-intuitive truth: to discover 
what people want next, stop looking at customers and start looking at 
businesses. That means learning how to draw powerful insights from the 
way leading brands and disruptive startups—from Apple to Uber, Chipotle 
to Patagonia—redefine customer expectations.  
 
ABOUT THE AUTHOR 
Henry Mason (Managing Director) has overseen trend thinking across all 
trendwatching.com's free publications and paid services since 2010. In the 
past 3 years, Henry has given over 50 keynote presentations in more than 
25 countries across 6 continents. Henry has been quoted as a trend expert 
in numerous business publications, including The Guardian, Financial Times, 
El Pais, The New York Times and The Economist, and has appeared on 
television networks such as CNBC, the BBC, Al Jazeera and Brazil's Globo 
News. David Mattin (Head of Trends & Insights) is responsible for day-to-
day trend thinking across free and Premium content. He has worked for The 
Times and the BBC Radio. Delia Dumitrescu (Lead Innovation Architect) has 
delivered presentations and workshops across Europe, and guest lectures at 
various universities. Maxwell Luthy (Senior Trend Strategist) represents 
trendwatching.com in North America, delivering keynotes and facilitating 
client workshops. He has spoken on trends in the US, UK, Turkey, South 
Africa and the Philippines, and has been quoted as a trend expert in 
publications such as the Financial Times. 
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A reference and handbook for anyone involved in corporate compliance.  
 

The Compliance Revolution  
How Compliance Needs to Change to 
Survive 
By: David Jackman 
ISBN 13: 9781119020592 
August 24, 2015 
Pages: 300 
Edition: 1 

 
ABOUT THE BOOK 
Beyond Compliance is about a necessary change in the way businesses carry 
out compliance, from expensive mechanical ‘tick-boxing’ to a much more 
mature, intelligent and lower cost ‘judgment-based’ compliance which aims 
to prevent problems occurring rather than treating symptoms and adds 
value by enhancing customer experience, reducing errors and complaints, 
reducing reputational damage and regulatory risk. It works as a reference 
book in business as well as an academic text. This book includes:        
• maturity matrices 
• self-assessment exercises and how-to toolkits 
• case studies 
• structured question banks 
• overall route-map and accreditation system    
 
ABOUT THE AUTHOR 
David Jackman (England) has reformed financial regulation and standard 
setting in the UK and internationally. He was Head of Ethics and Education 
at the UK regulator, the Financial Services Authority and CEO of the 
Financial Services Skills Council. He has taught over 2,000 compliance and 
anti-money laundering officers in Singapore on the ICTA (International 
Compliance Training Academy) Diploma- majority funded by MAS and 
accredited by Manchester Business School.  
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How best to manage your own money  
whether you're middle class or mega-wealthy.  

 

DIY Financial Advisor  
A Simple Solution to Build and Protect Your 
Wealth 
By: Wesley R. Gray, Jack Vogel,  
David P. Foulke 
Series: Wiley Finance 
ISBN 13: 9781119071501 
July 27, 2015 
Pages: 288 
Edition: 1 

 
ABOUT THE BOOK 
The DIY Financial Advisor outlines a simple process through which 
investors can take control of their hard-earned wealth and manage their 
own finances.  
DIY Financial Advisor helps investors regain control of their hard-earned 
wealth in two steps: 
1. It enlightens investors about the mountains of academic evidence that 
show experts are overpaid pontificators and therefore unnecessary for 
investment success. 
2. It outlines four core investment strategies a DIY investor can implement 
successfully and without the help of an expert. 
 
The book is both unique and timely. It is unique because there are no 
comprehensive guides to implementing simple quantitative models that can 
beat the experts. This book is timely because the authors are on the 
forefront of a large shift in the investment landscape: algorithms are quickly 
replacing high-priced financial advisors, and investors are embracing what 
the Wall Street Journal calls a “New Era for Do-It-Yourself Investing.” 
 
ABOUT THE AUTHOR 
Wesley R. Gray, Ph.D. is the founder and COO of Empirical Finance, LLC, and 
an Assistant Professor of Finance at Drexel University's Lebow College of 
Business where his research focus is on value investing and behavioral 
finance. Jack Vogel, Ph.D. is a Managing Member of Alpha Architect, where 
he heads the research department. David P. Foulke is a Managing Member 
of Alpha Architect, where he assists in business development, firm 
operations, strategic initiatives, and developing papers on quantitative 
investing and behavioral finance topics.  
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What does unethical banking really mean and what are its consequences?  
 

The Next Revolution in our Credit-Driven 
Economy  
The Advent of Financial Technology 
By: Paul Schulte 
ISBN 13: 9781118989609 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
Looking at the global consequences of unethical banking. 
Author Paul Schulte, former economic analyst with the National Security 
Council, draws upon his own decade-spanning research to demonstrate how 
unethical banking practices-mainly excessive, unregulated borrowing-
produce the brute force that drives political and economic crises worldwide. 
By unbundling how credit markets work, this authoritative guide provides 
deep insight into crisis avoidance and detection, successful investment 
climates, and the groundwork that must be in place for policy makers to 
build a sound basis for economic growth. The Next Revolution in our Credit-
Driven Economy: The Advent of Financial Technology integrates market 
theory and practice to help investors identify growth opportunities, and to 
help regulators create a sustainable economic environment. 
 
ABOUT THE AUTHOR 
With over two decades of experience in banking and economic policy,  
Paul Schulte has worked at the White House as an economic analyst with 
the National Security Council, and acted as advisor to the Ministry of 
Finance in the Republic of Indonesia, the UK Treasury, the US Federal 
Reserve and the PRC State Administration for Foreign Exchange. He has also 
experienced firsthand the world of investment banking through his many 
roles at Credit Suisse, Nomura Securities and China Construction Bank and is 
a lauded analyst by various publications. Schulte is currently an MBA 
professor at the Hong Kong University of Science and Technology and is a 
Senior Fellow at the Fletcher School of Law and Diplomacy at Tufts 
University. He also consults some of the world’s largest hedge funds. 
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All there is to know about trading, covering all emerging areas.  
 

The Trade Lifecycle  
Behind the Scenes of the Trading Process 
By: Robert P. Baker 
Series: Wiley Finance 
ISBN 13: 9781118999462 
August 31, 2015 
Pages: 300 
Edition: 2 
Rights already licensed in Simplified 
Chinese. 

 
ABOUT THE BOOK 
How to drive profit and manage risk with expert guidance on trade 
processing. 
The Trade Lifecycle catalogues and details the various types of trades, 
including the inherent cashflows and risk exposures of each. Now in its 
second edition, this comprehensive guide includes major new coverage of 
traded products, credit valuation adjustment, regulation, and the role of 
information technology. With this, the reader can dissect a trade into its 
component parts, track it from preconception to maturity, and learn how it 
affects each business function of a financial institution.  They will become 
familiar with the full extent of legal, operational, liquidity, credit, and 
market risks to which it is exposed. Case studies of real projects cover topics 
like FX exotics, commodity counterparty risk, equity settlement, bond 
management, global derivatives and more.   
 
ABOUT THE AUTHOR 
Robert Philip Baker (London, UK) is a Partner at Reoch Credit Partners, 
where he works in the development of credit derivative libraries.  
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Now in its 6th edition.  
All you need to know about corporate valuation, from the global experts.  

 

Valuation  
Measuring and Managing the Value of Companies, 
+ Website 
By: McKinsey & Company Inc., Tim Koller, Marc 
Goedhart, David Wessels 
Series: Wiley Finance 
ISBN 13: 9781118873700 
August 17, 2015 
Pages: 464 
Edition: 6 
Previous editions licensed in Dutch, German, 
Italian, Japanese, Korean, Orthodox Chinese, 
Polish, Portuguese, Russian, Simplified Chinese. 

ABOUT THE BOOK 
McKinsey & Company's #1 bestselling guide to corporate valuation, now in 
its sixth edition. 
Valuation is the single best guide of its kind, helping financial professionals 
worldwide excel at measuring, managing, and maximizing shareholder and 
company value. This new sixth edition provides insights on the strategic 
advantages of value-based management, complete detailed instruction, and 
nuances managers should know about valuation and valuation techniques 
as applied to different industries, emerging markets, and other special 
situations. The companion website features short form content on key 
issues, including videos, discussion of trending topics, and real-world 
valuation examples from capital markets, and the included DCF model 
download allows anyone to complete computations automatically for error-
free analysis and valuation of real companies.   
 
ABOUT THE AUTHOR 
McKinsey & Company (New York, NY) is a management consulting firm that 
helps leading corporations and organizations make lasting improvements in 
their performance.  
Tim Koller (New York, NY) is a partner in McKinsey's New York office.  
Marc Goedhart (Amsterdam, NL) is an associate principal in McKinsey's 
Amsterdam office. 
David Wessels (Philadelphia, PA) is an adjunct Professor of Finance and 
director of executive education at the Wharton School of the University of 
Pennsylvania. Named by BusinessWeek as one of America's top business 
school instructors, he teaches corporate valuation at the MBA and Executive 
MBA levels. 
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A useful and practical approach to managing, handling and  
detecting fraud.  

 

Exposing Fraud  
Skills, Process and Practicalities 
By: Ian Ross 
Series: Wiley Corporate F&A 
ISBN 13: 9781118823699 
August 24, 2015 
Pages: 248 
Edition: 1 

 
ABOUT THE BOOK 
Beyond the basics—tools for applied fraud management. 
In Exposing Fraud: Skills, Process, and Practicalities, anti-fraud expert Ian 
Ross provides both ideas and practical guidelines for applying sound 
techniques for fraud detection and management from a project 
management perspective. The investigative principles in this book are truly 
universal and can be applied anywhere in the world to deal with any of the 
range of fraud types prevalent in today's business environments. Topics 
covered include cyber fraud, the psychology of fraud, data analysis 
techniques, and the role of corporate and international culture in criminal 
behavior, among many others. It teaches how to ensure an optimal 
outcome to fraud investigations by mastering real-world skills, from 
interviewing and handling evidence to conducting criminal proceedings. 
  
ABOUT THE AUTHOR 
Ian Ross (Amsterdam, The Netherlands and Muscat, Oman) is the Director 
of Operations of ANA Global Forensics, based in Muscat. He is a highly 
respected global trainer specialising in financial fraud, investigative 
interviewing skills, money laundering and corporate corruption. He has also 
worked extensively on investigations and counter-fraud projects throughout 
the Middle-East, Africa and in South America, as well as on anti-financial 
fraud and compliance projects in the USA. Ian is a Senior Consultant 
(Specialist Advisor, Investment Securities and Finance sector) for Jasper 
International Associates and an Associate Lecturer at the Kuwait Ministry of 
Finance. He is also an Advisor on economic crime to the City of London 
Police and the Economic Crime Department of Inspectorate SZW in the 
Netherlands.  
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Reframe and manage wealth -  
for savvy entrepreneurs and mature advisors.  

 

You've Been Framed  
How to Reframe Your Wealth Management 
Business and Renew Client Relationships 
By: Ray Sclafani 
ISBN 13: 9781119062011 
August 24, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
How to reframe "wealth management" to achieve sustainable success in 
financial services. 
You've Been Framed™ is a step-by-step guide for achieving ultimate 
profitability and sustainability for a financial advisory firm. For a savvy 
entrepreneur ready to dominate their competitors, or a more experienced 
advisor moving toward selling their practice, this guide will help them 
proactively reframe their business. They'll learn how to grow their pipeline 
of prospects, win the next generation of clients, and deepen their business 
so it can thrive without them—leaving them free to pursue what matters to 
them. It teaches how to build a business on a holistic foundation of wealth 
management and assemble the team that will take it to the top by 
developing a whole new perspective from which to offer services.  
 
ABOUT THE AUTHOR 
After 20 years at AllianceBernstein, Ray Sclafani (Bedford, NY) founded and 
heads ClientWise, the premier coaching and training company exclusively 
serving the financial services industry. Ray’s passion for serving leaders, 
advisors, and companies in the financial services sector is reflected in 
ClientWise and its unique coaching programs and team of credentialed 
coaches that help advisors and companies find the next level of professional 
excellence and financial success with greater focus and ease.  
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The story of a man who achieved the American dream 
 - and how he did it!  

 

Hess  
The Last Oil Baron 
By: Jessica Resnick-Ault, Tina Davis 
Series: Bloomberg 
ISBN 13: 9781118923443 
November 2, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
A glimpse of the savvy that built a global corporation from scratch. 
Hess: The Last Oil Baron profiles a titan of the oil industry, mapping the 
journey of the quintessential American dream. The story of Leon Hess 
follows an immigrant kosher butcher's son as he builds an oil dynasty that 
may never be matched. The multinational, multi-billion-dollar company 
began with a single second-hand delivery truck and the Rockefeller-caliber 
business acumen of one young man. Interviews with former employees, 
beneficiaries, and even his high school sweetheart provide an insider's 
perspective on the man behind the legacy, allowing today's aspiring 
entrepreneurs the opportunity to learn from one of the nation's most 
inspiring success stories. Leon Hess built a global empire from the ground 
up.  
 
ABOUT THE AUTHOR 
Jessica Resnick-Ault and Tina Davis work for Bloomberg News. Jessica 
Resnick-Ault, a former New Jersey resident, has been covering refineries for 
the past 10 years and currently edits Bloomberg's Oil Brief. A graduate of 
Brown University, she wrote about oil companies for Dow Jones, the Wall 
Street Journal and the Providence Journal, and has appeared on Bloomberg 
Television and Bloomberg, CBS and ABC Radio. Tina Davis leads a team of 
energy and commodity editors at Bloomberg and has been covering the 
industry since 1999. A Purchase College graduate, she previously worked for 
The Economist and the Sunday Times and appeared on C-SPAN and been 
interviewed on Marketplace radio. Both Jessica and Tina have an extensive 
background covering the energy industry as both writers and editors.  
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How to make money work and keep it growing and protected.  
 

Money Mindset  
Formulating a Wealth Strategy in the 21st 
Century 
By: Jacob Gold 
ISBN 13: 9781119136057 
September 28, 2015 
Pages: 208 
Edition: 1 

 
ABOUT THE BOOK 
How to harness the power of money by developing a 21st century 
mindset. 
The speed at which the world is evolving is compounding exponentially each 
day, leaving individual investors wondering how to appropriately plan for 
their financial future. The financial norms that helped prior generations 
retire with grace are quickly evaporating or have already been replaced with 
new difficult realities. Money Mindset is an expert-led guide to growing 
wealth, protecting wealth, and transferring wealth to future generations. 
Written by a third generation financial planner who is also an adjunct 
finance professor at the W.P. Carey School of Business at Arizona State 
University, Money Mindset helps readers understand important financial 
concepts and theories of the 21st century.  
 
ABOUT THE AUTHOR 
Jacob Gold is the President and CEO of Jacob Gold and Associates, Inc., a 
private wealth management firm located in Scottsdale, Arizona. He and his 
team provide personalized, comprehensive financial guidance in the areas 
of retirement planning and wealth preservation.  
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As China goes digital and discovers e-commerce, what does this mean for 
its consumers and for global businesses?  

 

China's Mobile Economy  
Profiting from the Largest and Fastest Information 
Consumption Boom 
By: Winston Ma 
ISBN 13: 9781119127239 
October 5, 2015 
Pages: 300 
Edition: 1 
Chinese rights not available. 

 
ABOUT THE BOOK 
This is a cutting-edge text that spotlights the digital transformation in China. 
Organized into three major areas of the digital economy within China, this 
ground-breaking book explores the surge in e-commerce of consumer 
goods, the way in which multi-screen and mobile Internet use has increased 
in popularity, and the cultural emphasis on the mobile Internet as a source 
of lifestyle- and entertainment-based content. Targeted at the global 
business community, this lucid and engaging text guides business leaders, 
investors, investment banking professionals, corporate advisors, and 
consultants in grasping the challenges and opportunities created by China's 
emerging mobile economy. 
 
ABOUT THE AUTHOR 
Winston Ma is a managing director of China Investment Corporation (CIC), 
the sovereign wealth fund of China, with a focus on long-term investments 
in large-scale concentrated positions. Since joining CIC in 2008, he has held 
leadership roles in major direct transactions involving mining, energy, 
agriculture, and financial services.  
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Practical financial lessons from history and current times on how to start a 
successful hedge fund.  

 

So You Want to Start a Hedge Fund  
Lessons for Managers and Allocators 
By: Ted Seides 
ISBN 13: 9781119134183 
September 28, 2015 
Pages: 208 
Edition: 1 

 
ABOUT THE BOOK 
Helpful, accessible guidance for budding hedge funders. 
So You Want to Start a Hedge Fund? provides critical lessons and thoughtful 
insights to those trying to decipher the industry, as well as those seeking to 
invest in the next generation of high performers. This book foregoes the 
sensational, headline-grabbing stories about the few billionaire hedge fund 
managers to reach the top of the field. Instead, it focuses on the much more 
common travails of start-ups and small investment firms. The successes and 
failures of a talented group of competitive managers—all highly educated 
and well trained—show what it takes for managers and allocators to 
succeed. These accounts include lessons on funding, team development, 
strategy, performance, and allocation.  
 
ABOUT THE AUTHOR 
Ted Seides, CFA, is the president and co-CIO at Protégé Partners, LLC, a 
leading alternative investment firm launched in 2002 that invests in small 
and specialized hedge funds on an arms-length and seed basis. He began his 
career under the tutelage of David Swensen at the Yale University 
Investments Office, where he focused on external public equity managers 
and internal fixed-income portfolio management. Seides spent two years 
investing directly in public and private markets before co-founding Protégé 
in 2001.  
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Previously unpublished information on the financial crisis - and what this 
means as the first criminal trials of bankers now begin.  

 

The Fix  
The Inside Story of How Bankers Lied, Cheated and 
Colluded to Rig the World's Most Important Number 
By: Liam Vaughan, Gavin Finch 
Series: Bloomberg 
ISBN 13: 9781118995723 
November 9, 2015 
Pages: 210 
Edition: 1 

 
ABOUT THE BOOK 
The definitive account of the Libor scandal, in which the world’s biggest 
banks colluded to rig the price of money for their own benefit and, in doing 
so, altered trillions of dollars of contracts from mortgages and derivatives to 
the interest paid on the U.S. government’s TARP loans. However, this is not 
simply a temporal narrative of the scandal: the authors also discuss the 
implications of the Libor scandal on other benchmarking systems, explore 
internal challenges for banks as well as regulators who are currently dealing 
with the fall-out and also consider the potential reforms necessary to really 
repair and renew the system.  
 
ABOUT THE AUTHOR 
Liam Vaughan has covered finance and investment banking for Bloomberg 
News in London for two years. Before that he was investment banking 
editor at Financial News, the Dow Jones publication. He has 9 years of 
experience as a financial journalist and has had work published in the Wall 
Street Journal, the Daily Telegraph, the Guardian and the New Statesmen. 
Along with Gavin Finch, Vaughan has lead Bloomberg’s coverage of the Libor 
scandal, which was given a citation for excellence by the American Overseas 
Press Club.  
Gavin Finch has covered the finance beat for Bloomberg in London for the 
past 3 years, with a special focus on bank funding and financial crime.  
 
 

 

  
 

http://www.pubmatch.com/book/151305/the-fix.html
http://www.pubmatch.com/book/151305/the-fix.html
mailto:translationrights@wiley.com


Back to Table of Contents 

35 
 

Finance & Investments 
 

 

Email: TranslationRights@wiley.com 

Written by "guru to the Wall Street gurus".  A fully revised bestseller 
discussing new trends and profiles in the world of investment.  

 

Value Investing  
From Graham to Buffett and Beyond 
By: Bruce C. N. Greenwald, Barbara Kiviat 
Series: Wiley Finance 
ISBN 13: 9780470116739 
January 19, 2016 
Pages: 384 
Edition: 2

 Previous edition licensed in French, German, Japanese, Korean
                  Orthodox Chinese, simplified Chinese, Thai 

 

 

ABOUT THE BOOK 
Value Investing provides the fundamental technique of value investing as 
practiced by the greatest value investors, such as Warren Buffet, Michael 
Price, Mario Gabelli, and Walter Schloss.  
The authors enrich the discipline of value investing by exploring its history, 
explaining its underlying principles, and setting guidelines for its successful 
application. Building on the tremendous success of the first edition, the 
second edition includes new discussions on the returns to value strategies 
compared to those of growth strategies. The authors also discuss ways to 
add investment value beyond the mechanical approaches and the 
importance of having well-focused specializations. This second edition 
includes profiles of emerging names in the field of value investing, such as 
Andrew Weiss, Joel Greenblatt, Mason Hawkins and Bill Nygren.  
 
 

ABOUT THE AUTHORS 
Bruce C.N. Greenwald (New York, NY) is the Robert Heilbrunn Professor of 
Finance and Asset Management at Columbia University and is the academic 
Director of the Heilbrunn Center for Graham & Dodd Investing. He teaches 
the same Value Investing course at Columbia University that was originally 
started by Benjamin Graham.  
Barbara Kiviat (New York, NY) is a business reporter for Time magazine. She 
received the Provost’s Undergraduate Research Award from Johns Hopkins 
University in 2001, prior to starting her career in journalism. 
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This book picks up where bestselling Inside the House of Money left off - 
bringing it up to date in this post-crisis economy.  

 

The New House of Money  
By: Steven Drobny 
ISBN 13: 9781118842935 
July 27, 2015 
Pages: 320 
Edition: 1
Author's previous titles licensed in 
Bulgarian, Orthodox Chinese, 
Simplified Chinese, French, German, 
Japanese, Korean, Italian, Russian, Turkish    

 
ABOUT THE BOOK 
A real money approach built for the post-crisis economic climate. 
The New House of Money provides exclusive insight into profiting post-crisis. 
Written by the bestselling author of Inside the House of Money, this updated 
edition presents the new Real Money 4.0 model in full detail to provide a 
guidebook for portfolio management. Interviews with top managers divulge 
the forward-thinking strategies that enable success in the new profit 
paradigm, and provide practical guidance to help the reader begin thinking 
clearly, managing risk, and seeking out new opportunities. With a focus on a 
global macro approach, this book picks up where Hedge Funds Off the 
Record and Inside the House of Money left off to give targeted insight into 
the emerging strategies and mechanisms of the post-crisis financial world.    
 
ABOUT THE AUTHOR 
Steven Drobny (Manhattan Beach, CA), is co-founder and partner of Drobny 
Global Advisors (DGA), an international macroeconomic advisory firm which 
counts many leading global hedge funds as clients. Drobny is author of 
Inside the House of Money (2006, Wiley).  
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The only IFRS guide focused on its application and use in industry.  
 

The Impact of IFRS on Industry  
By: Mohan R. Lavi 
Series: Wiley Regulatory 
Reporting 
ISBN 13: 9781119047582 
July 7, 2015 
Pages: 536 
Edition: 1 

 
ABOUT THE BOOK 
The industry-specific guide to IFRS interpretation and application. 
One of the biggest challenges of any reporting standard is how best to 
interpret and implement it in the context of a specific company or industry, 
given that each industry has its own intricacies and nuances. The Impact of 
IFRS on Industry provides specific guidance on applying IFRS in a diverse 
range of sectors. Opening with an overview of IFRS, including a summary of 
all the standards, the book goes on to provide detailed coverage of the 
standards that can impact all industries, including IAS-40, IFRS 1, and IFRS 5. 
Thereafter, it offers practical advice and guidance on the application of IFRS 
in specific industries, including automotive; oil and gas; bio-sciences; 
infrastructure; airlines; media and communications; government-owned 
entities; mining; software; banking and more. 
 
ABOUT THE AUTHOR 
Mohan R. Lavi (Bangalore, India) is a chartered accountant with over twenty 
years’ experience across a wide variety of industries. He is currently the 
Finance Director of Ellucian Higher Education Systems India Pvt Ltd, 
Bangalore, and owns a consulting firm, Arthazastra Management Services 
India Pvt Ltd. Mohan lectures primarily for the Institute of Chartered 
Accountants of India, the Management Study Centre, and the Indian 
Chambers of Commerce. He is also a regular contributor of articles on 
accounting and tax to Business Line, Business Standard, the Service Tax 
Journal and Service Tax Today.   
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A complete guide with real-world examples of how to use IFRS.  
 

Understanding IFRS Fundamentals  
International Financial Reporting 
Standards 
By: Abbas A. Mirza, Nandakumar 
Ankarath 
Series: Wiley Regulatory Reporting 
ISBN 13: 9781118617687 
January 11, 2016 
Pages: 432 
Edition: 2 

 
ABOUT THE BOOK 
A one-stop resource for understanding and applying current International 
Financial Reporting Standards. 
It's clear that the International Financial Reporting Standards (IFRS) is here 
to stay, with more than 120 countries requiring or allowing the use of IFRS 
for the preparation of financial statements by publicly held companies—and 
with expectations that by 2015 several more nations will be converging with 
IFRS. In this updated edition of Understanding IFRS Fundamentals, readers 
get access to easy-to-follow examples, case studies, schematics, and tables 
that make the subject approachable and accessible. Arranged topically, by 
IFRS Standards, the book serves as a quick source of information that makes 
it easy to find answers on issues of common interest to beginner financial 
statement preparers and users.  
 
ABOUT THE AUTHOR 
Abbas Ali Mirza (Dubai, UAE) CPA, is Partner at Deloitte & Touche, Middle 
East. A member of Deloitte’s technical leadership team, he currently holds 
responsibilities of technical support on complex IFRS issues. He has worked 
for leading international accounting and auditing firms throughout his 
career and has held several global positions including Chairman the 21st 
session of United Nations’ body on International Standards on Accounting & 
Reporting (ISAR) at the UNCTAD in Geneva. He is a frequent keynote 
speaker and workshop leader at major global conferences on IFRS. 
Nandakumar Ankarath (Dubai, UAE), CPA, is a Senior Partner with Moore 
Stephens, Chartered Accountants, United Arab Emirates and Fellow 
Member of The Institute of Chartered Accountants.  He has over 25 years of 
experience in auditing, accounting, financial and management consultancy 
in various business environments in India, Bahrain and the UAE. 
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Offers emerging HR executives proven strategies for success.  
 

THREE  
The Human Resources Emerging 
Executive 
By: Ian Ziskin 
ISBN 13: 9781119057109 
September 8, 2015 
Pages: 192 
Edition: 1 

 
ABOUT THE BOOK 
A comprehensive guide to success in the changing role of HR leadership. 
THREE is the definitive guidebook for thriving in the ever-changing role of 
HR leadership. It is written for high potential HR emerging executives who 
want to accelerate their effectiveness and business impact, and for the 
bosses, peers, colleagues, friends, coaches, mentors, and teachers who 
want to assist them in doing so. Centered around three critical and 
complementary aspects of the role, this book explores leadership 
philosophy, HR's evolving role in today's organizations, and the future of HR 
and effective organizations to help emerging HR leaders find and establish 
their place in the field. It explores the interplay between leadership and HR 
competencies and lessons learned from CHROs and other HR leaders, as 
well as academic thought-leaders.   
 
ABOUT THE AUTHOR 
Ian Ziskin is President of EXec EXcel Group (www.exexgroup.com), a human 
capital coaching and consulting firm he founded following a successful 30-
year career as a corporate business executive, including as Chief Human 
Resources Officer and other senior leadership roles with Northrop 
Grumman, Qwest Communications, and TRW. He delivers services to clients 
as a board advisor, coach, consultant, teacher, and speaker. His client base 
and corporate work span the aerospace and defense, automotive, chemical, 
consumer products, education, electronic components, energy, 
entertainment, financial services, health care, information technology, 
professional services, and telecommunications industries, among others. He 
is an Executive in Residence with the Center for Effective Organizations at 
USC’s Marshall School of Business.  
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Over half a million copies sold. This expanded and updated title will  
continue to be a classic for today's global leaders.  

 
 
 

 

Discover Your True North  
By: Bill George 
ISBN 13: 9781119082941 
August 17, 2015 
Pages: 272 
Edition: 2 
Previous edition licensed in Dutch, 
Estonian, Japanese, Korean, Lithuanian, 
Orthodox Chinese, Portuguese, Russian, 
Simplified Chinese, Spanish, Vietnamese. 
 
Author’s previous titles licensed in 
Estonian, German, Japanese, Portuguese, 
Romanian, Simplified Chinese, Spanish, 
Vietnamese. 

 
ABOUT THE BOOK 
Discover Your True North is a bestselling leadership classic.  
The first edition, published in 2007, was based on first-person interviews 
with 125 leaders, and instantly became a must-read business classic. Now 
expanded and updated to introduce 48 new more diverse, global, and 
contemporary leaders of all ages, and new learning about authentic global 
leaderership. New case studies include Warren Buffett, Indra Nooyi, Arianna 
Huffington, Jack Ma, Paul Polman, Mike Bloomberg, Mark Zuckerberg, and 
many others. Alongside these studies, former Medtronic CEO Bill George 
continues to share his personal stories and his wisdom. 
 
ABOUT THE AUTHOR 
Bill George (Minneapolis, Minnesota) is professor of management practice 
at Harvard Business School, where he has taught leadership since 2004. He 
is the author of four best-selling books: 7 Lessons for Leading in Crisis, True 
North, Finding Your True North, and Authentic Leadership.  
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How to lead and develop your global team to drive your business forward.  
 

Leading Across New Borders  
How to Succeed as the Center Shifts 
By: Ernest Gundling, Karen Cvitkovich, Christie 
Caldwell, Johnny Xiong 
ISBN 13: 9781119064022 
September 28, 2015 
Pages: 224 
Edition: 1 

 
ABOUT THE BOOK 
An insightful, real-world look at the skills today's global leadership 
demands. 
Leading Across Borders is the leadership guide for the new business 
environment. The world's economic center of gravity is shifting at a rapid 
pace – huge emerging economies have already emerged. As businesses 
operate in an increasingly global context, the most successful leaders are 
able to see through the eyes of others and to hear the voices of customers 
and colleagues from around the world. They build their own personal 
networks, navigate differences, and work effectively across new borders – 
both the physical borders between countries and the limits of old leadership 
paradigms. This book features direct input from people in critical roles 
around the world, advice based on deep practical experience, and new data 
that identifies challenges.   
 
ABOUT THE AUTHOR 
Dr. Ernest Gundling is a co-founder of Aperian Global, one of the world’s 
leading intercultural managed consulting firms, and Managing Partner of the 
company's operations. Karen Cvitkovich is a senior consultant at Asperian 
Global and has worked in intercultural consulting, executive coaching and 
multinational teambuilding for over two decades. Christie Caldwell is the 
Director of Consulting for Asia Pacific at Aperian Global. She drives thought 
leadership and innovative approaches to support client needs in the areas of 
Global Leadership Development, Global Team Effectiveness, Global Diversity 
and Inclusion and Global Business Skills. Johnny Xiong joined Aperian Global 
in 2005 as a trainer and consultant.  
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How to master leading at this turbulent time, when change is constant.  
 

Mastering the Challenges of Leading 
Change  
Inspire the People and Succeed Where 
Others Fail 
By: H. James Dallas 
ISBN 13: 9781119102205 
November 9, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
How to conquer the most daunting change initiative with the right people, 
tools, and strategies.  
James Dallas' Mastering the Challenges of Leading Change is an informative, 
insightful guide to effectively leading the transition through change. While 
most change management books present case studies about what 
happened at other companies, this book is based on the author's own 
experiences managing over 10 transformational and turnaround initiatives, 
15 acquisition integrations, and 5 operations/quality shared services centers 
of excellence. By relating personal lessons learned, how they were 
subsequently applied, and how anyone can benefit from them, this book 
provides a unique first-hand perspective on successful agents of change.  
 
ABOUT THE AUTHOR 
H. James Dallas (Atlanta, Georgia) is an accomplished senior executive with 
extensive experience as an agent of change in large domestic and 
international corporate settings. He has successfully implemented over 10 
transformational and turnaround initiatives, 15 acquisition integrations, and 
5 operations/quality shared services centers of excellence. Mr. Dallas has 
over 30 years’ experience in General Management/business operations 
roles as well as Chief Information Officer positions. He was Senior Vice 
President of Quality, Operations and IT at Medtronic, Inc., a global medical 
technology company that employs approximately 45,000 people and does 
business in more than 120 countries, where served as a member of 
Medtronic’s executive management team.  
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How to bring a business team together to achieve success. 
By world-famous author.  

 

You Win in the Locker Room First  
The 7 C’s to Build a Winning Team in 
Business, Sports, and Life 
By: Jon Gordon, Mike Smith 
ISBN 13: 9781119157854 
September 21, 2015 
Pages: 176 
Edition: 1 
Authors’ previous titles licensed in Bahasa 
Indonesian, Bulgarian, Croatian, German, 
Italian, Japanese, Korean, Polish, 
Portuguese, Russian, Simplified Chinese, 
Spanish, Thai, Turkish, Vietnamese. 

 
ABOUT THE BOOK 
Winning strategies practiced on the field, practicable everywhere. 
The Atlanta Falcons had a 4-12 record without back to back winning 
seasons. Under Mike Smith's leadership, the Falcons earned an 11-5 record 
and perennial playoff and Super Bowl contention. The wins from his first 
five seasons as head coach of the Atlanta Falcons were only surpassed by 
Bill Belichick and the New England Patriots. And when Mike left, the Atlanta 
Falcons only won ten games in the two following seasons. You Win in the 
Locker Room First combines the extraordinary experiences of Mike Smith 
and Jon Gordon—consultant to numerous college and professional teams—
introducing seven powerful principles to revitalize any business, school, 
organization, or sports team.  
 
ABOUT THE AUTHOR 
Jon Gordon (jongordon.com; Ponte Vedra Beach, FL) is a consultant, 
keynote speaker, and international bestselling Wiley author. He and his 
books have been featured on CNN’s American Morning, NBC’s Today show, 
and in Forbes, O Oprah Magazine, the Wall Street Journal, the New York 
Times, Men's Health, and Positive Thinking. He works with numerous 
Fortune 500 Companies, professional and college sports teams, hospitals, 
and leaders in business and education to develop positive, engaged, and 
productive teams. Jon is also the co-founder of PEP-The Positive Energy 
Program, which creates and funds programs that develop healthy, positive 
children. Mike Smith (Atlanta, GA) is an American football coach. He is the 
former head coach for the National Football League's Atlanta Falcons, a 
position he held from 2008 to 2014.  
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Corporate psychologist shares simple yet effective approaches  
on how to lead change.  

 

Domino  
The Simplest Way to Inspire Change 
By: Nick Tasler 
ISBN 13: 9781119083061 
November 9, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
Leading change just got a whole lot easier. 
It isn’t necessary to employ awe-inspiring visions, complicated plans, and 
fist-pounding speeches to inspire change.  A rising tide of real leaders 
ranging from banking executives and heads of multinational manufacturers 
to hospital administrators and small business owners have discovered a 
surprisingly simple way to lead change. Brimming with compelling stories 
and grounded in research, Domino: The Simplest Way to Inspire Change 
reveals two approaches to leading change: Change by Addition and Change 
by Decision. Disturbingly, Change by Addition is far less effective, but is used 
far more often. Until now. Luckily, Change by Decision is not only more 
effective it also requires less time and fewer resources. 
 
ABOUT THE AUTHOR 
Nick Tasler is a highly sought-after speaker, thought leader, and CEO of 
Decision Pulse, a global management consulting firm and think tank devoted 
to helping everyone from the shop floors to the C-suites think more 
strategically and act more decisively. Taslers dynamic approach, sound 
research, and original thinking have helped teams consistently and 
strategically make decisions yielding hundreds of millions of dollars of 
impact at organizations including Wells Fargo, Microsoft, General Electric, 
the Royal Bank of Canada, ExxonMobil, Cargill, Blue Cross and many others. 
Nick also writes management columns for the Harvard Business Review, 
Bloomberg Business Week, and Psychology Today. He is a frequent guest 
lecturer at the Wharton School of Business and his writing and research 
have been covered by many media outlets. 
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Change is constant in business today.  
This is a thorough guide to how to lead that change. 

 

The Art of Change Leadership  
Driving Transformation In a Fast-Paced 
World 
By: Cheryl Cran 
ISBN 13: 9781119124757 
November 23, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
How to be a transformational leader during times of rapid organizational 
change. 
The Art of Change Leadership represents a major milestone in the study of 
change leadership. An approachable yet thorough guide for leaders and 
team members that illustrates how to increase speed and agility during 
times of intense technological innovation and fast change, this resource 
focuses on the ways in which an individual, can harness their unique abilities 
to lead cultural change and personal leadership in a positive and proactive 
way. Through eleven comprehensive chapters, it explores the need for 
increased human brain speed, how to improve focus, the body/mind 
connection, agility within a team setting, improving productivity, 
communication within a team, and more.    
 
ABOUT THE AUTHOR 
Cheryl Cran (Vancouver, Canada; www.cherylcran.com) is the CEO of 
Evolutionary Business Solutions where leaders enhance their abilities to lead 
change, transform people and grow business. She has worked with over one 
hundred different industries, in over one dozen countries and with 
thousands of audiences worldwide. Evolutionary Business Solutions 
provides consulting solutions, training solutions and keynote presentations 
on leadership, change and business growth. Cheryl has helped leaders and 
their teams to evolve their executive, leadership and team skill levels so that 
they can increase results. She is the author of 4 books including the 
bestselling, 101 Ways to Make Generations X, Y and Zoomers Happy at 
Work. Her articles have been featured in Entrepreneur magazine, Forbes, 
Metro New York, Readers Digest, Cosmopolitan, Selling Power, and more.    
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How best to bridge strategy with international implementation to  
achieve success.  

 

Bridging Organization Design and 
Performance  
Five Ways to Activate a Global Operation 
Model 
By: Amy Kates, Gregory Kesler 
ISBN 13: 9781119064220 
October 12, 2015 
Pages: 300 
Edition: 1 

 
ABOUT THE BOOK 
Five practical steps to enhance organization effectiveness on a global 
scale. 
Bridging Organization Design and Performance is a handbook for leaders 
looking to enhance the success of their organizations and themselves. 
Companies that compete globally require organizational operating models 
as robust as their strategies. Many companies have created elegant designs 
and consider their worldwide, matrix organizations sources of competitive 
advantage. However, the reality is that these complex structures bring many 
challenges and senior executives are often frustrated by the difficulties of 
delivering growth in organizations that span numerous brands, products, 
and geographic regions. This book shares the five practical actions that bring 
complex organizations to life and help companies gain sustainable results. 
 
ABOUT THE AUTHOR 
Amy Kates, Managing Partner at Kates Kesler (www.kateskesler.com), 
works with leaders and their teams to assess organizational issues, reshape 
structures and processes, and build depth of management capability. In 
addition to her consulting work, she teaches organization design in the 
Executive MBA program at the Executive School of Business in Denmark, at 
Ashridge Business School in the UK, and through Cornell University.  
Greg Kesler, Managing Partner at Kates Kesler consults with corporations in 
organization design and executive talent management. He teaches and 
speaks on the subject to executive groups around the world. Greg has led 
whole company, global redesign projects at Nike, Coca-Cola, PepsiCo, 
Covidien, Quest Diagnostics, SC Johnson, Tyco, Merck, Royal Dutch Philips 
and others. 
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Interviews with global leaders to provide great insight.  
 

Cultural Transformations  
Lessons of Leadership & Corporate 
Reinvention from the C-Suite Elite 
By: John Mattone, Nick Vaidya 
ISBN 13: 9781119055921 
January 11, 2016 
Pages: 220 
Edition: 1 

 
ABOUT THE BOOK 
Interviews with two dozen top CEOs who have created, led, and sustained 
successful organizational cultures.   
This book reveals to current leaders at all levels, emerging C-suite 
executives, and future leaders unique insights, thoughts, beliefs, values, 
success stories, setbacks, failures, and lessons learned of some of the 
world's most successful CEOs and shows how they leveraged what they 
have learned about themselves as the critical foundation to creating and 
sustaining positive organizational cultures. Reading these powerful 
interviews and stories, readers will uncover their own unique leadership 
gifts and strengths as well as discover their development needs and perhaps 
some truths about their values, character, and beliefs. Informative, 
prescriptive, inspirational, and aspirational.   
 
ABOUT THE AUTHOR 
John Mattone is the Global Practice Chair for Cultural Transformation at 
N2Growth (www.n2growth.com), a global leadership consultancy. He is 
widely acknowledged as the world’s leading cultural transformation 
authority who advises Fortune 1000 CEOs how to create and sustain a talent 
culture that drives superior results. He is an internationally-acclaimed 
keynote speaker and top ranked CEO executive coach and is recognized by 
HR.com and Leadership Excellence magazine as one of the world's top 
independent leadership consultants, executive coaches, and speakers. His 
work is featured in The Wall Street Journal, Fast Company, Businessweek, 
Inc. magazine, The Huffington Post, CEO magazine, and many other global 
news outlets. Nick Vaidya is managing editor of CEO magazine who focuses 
on metrics-driven experimentation in sales, marketing, and strategy to 
manage planned business growth. 
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A guide for to developing and maintaining high performance teams  
for leaders and managers. 

  

The Four Mindsets  
How to Influence, Motivate, and Lead High 
Performance Teams 
By: Anna-Lucia Mackay 
ISBN 13: 9780730324782 
October 2015 
Pages: 264 
Edition: 1 

 
ABOUT THE BOOK 
How to connect, focus, align, and activate a team to increase 
performance fast.  
Developed as a guide proven to help all levels of managers to connect, 
focus, align and activate their teams to elevate results, this book also serves 
as a low-cost, first step, alternative to expensive training, coaching and 
mentoring programs by providing a range of resources and tools to use to 
become a 'best-in-class' leader today. 

The Four Mindsets is the ultimate handbook for every manager, from team 
leader to CEO, HR professionals, management consultants, trainers, 
coaches, and mentors charged with the responsibility of developing today's 
modern leaders. 

 
ABOUT THE AUTHOR 
Anna-Lucia Mackay is Managing Director of HCM Global, widely recognized 
as a leading Training, Coaching & Human Capital Management Company. 
Educated in the United Kingdom, Middle East and Australia, she holds post 
graduate qualifications in Business Management and Adult Education and 
accreditations in the fields of Neuroscience and Emotional Intelligence. 
Since 1995, Anna-Lucia has consulted to global corporations in various 
sectors including banking and finance, marketing, engineering, publishing, 
FMCG, pharmaceutical, professional services, and government. 
Since 2001 HCM Global has been the recipient of numerous awards in the 
areas of Human Capital Management strategy and Learning and 
Development design excellence. 
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Proven ideas for authentic leadership.  

 

Ignite 
Real Leadership, Real Talk, Real Results 
By: Jeremy Baras 
ISBN 13: 9780730322535 
August 2015 
Pages: 200 
Edition: 1 

 
 
ABOUT THE BOOK 
How to acquire the authentic leadership skills that drive today's workforce 
to excel.  
This is an honest guide to achieving lasting business success by becoming a 
more authentic leader. Leaving behind the boring and mundane, this guide 
cuts to the chase with a frank and forthright style to provide insight that can 
radically transform any business. It teaches how a few simple changes to 
communication style can inspire teams and engage customers. Storytelling 
is a powerful business tool, and this book shows how to find stories and dig 
deep to learn what's motivating a diverse workforce. Dolan teaches how to 
successfully navigate the uncertain terrain brought about by mixed 
generational expectations, evolving technology, and a rapidly shifting 
culture, to become a more effective leader.  
 
 
ABOUT THE AUTHOR 
Gabrielle Dolan is an expert in communication and a thought leader in 
business storytelling. She started her own practice in 2013, specializing in 
helping leaders reach their authentic potential. Prior to her own practice she 
co‐founded One Thousand & One and built the company into one of the 
world leading authority in on business storytelling. Gabrielle has been 
working with senior leaders in Corporate Australia for over 25 years. She is a 
sought‐after keynote speaker, media commentator and coach and the co‐
chair of The Leadership Connection: a 9‐month leadership development 
program aimed specifically at senior women. She is the author of Hooked: 
How leaders connect, engage and inspire with storytelling (Wiley 2013). 
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How leaders can use language to be influential and inspirational, and 
make ordinary move to extraordinary.  

 

Leading Through Language  
Choosing Words That Influence and Inspire 
By: Bart Egnal 
ISBN 13: 9781119087717 
January 19, 2016 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
Language in the business world is getting in the way of effective 
leadership. This book examines why language in the workplace is dull, 
confusing, or simply ineffective. 
It also considers why these failings undermine those who wish to 
demonstrate leadership when they speak. The solution is to use the 
language of leadership, a language that clearly and powerfully brings ideas 
to life for an audience. This book teaches how to use words that engage and 
inspire. It will explain how to approach all communication as an act of 
leadership and then to use language that can convey ideas with energy, 
clarity, and conviction.   
 
ABOUT THE AUTHOR 
Bart Egnal (Toronto, Canada) is the CEO of The Humphrey Group, North 
America’s leading leadership communications firm. It was recognized in 
2014 as one of the PROFIT 500 Fastest Growing Companies in Canada, and 
has built a client list that includes RBC, TD Bank, Goldcorp, Suncor, Wal-
mart, and Best Buy. Bart has spent over a decade working with senior 
executives and their teams to help them speak as influential, inspirational 
leaders. (www.thehumphreygroup.com).  
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How to ensure business success.  
 

Behavioral Marketing  
Delivering Personalized Experiences 
At Scale 
By: Dave Walters 
ISBN 13: 9781119076575 
August 24, 2015 
Pages: 240 
Edition: 1 

 
ABOUT THE BOOK 
How to grow revenue by leveraging behavioral marketing. 
Behavioral Marketing is a guide to using relatively new marketing tactics to 
grow revenue and create process efficiencies. An incredibly valuable text, 
this book defines the key principles of behavioral marketing—including 
customer journey mapping, channel-level planning, data capture and 
hygiene, campaign creation, delivery best practices, and 
measurement/optimization—and shows how to fix highly inefficient 
processes while implementing a marketing initiative. Within the pages of 
this resource are the secrets to improving processes and becoming more 
'revenue predictable'—things that benefit businesses in virtually any 
industry. Additionally, this book provides you with case studies that 
spotlight the successes and challenges experienced by other marketers.   
 
ABOUT THE AUTHOR 
Dave Walters (Atlanta, Georga) is a Digital Marketing Evangelist at 
Silverpop, an IBM-owned software company focused on helping marketers 
transform the customer experience. He has been the founder of multiple 
technology startups with a focus on business operations and marketing 
technology in areas such as location-based commerce and quantified self-
data aggregation. Dave is a frequent speaker at Silverpop and industry 
events on all things digital marketing across the globe.  
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Selling in a nutshell. Authored by one of the world's leading  
sales training companies.  

 

Critical Selling Skills  
How Top Performers Accelerate the Sales 
Process and Close More Deals 
By: Justin Zappulla, Nick Kane 
ISBN 13: 9781119052555 
October 19, 2015 
Pages: 256 
Edition: 1 

 
ABOUT THE BOOK 
How to master top-performing sales skills to dominate the marketplace. 
Critical Selling is a dynamic and powerful guide for transforming sales 
approaches and outperforming the competition. This book is based on the most 
popular sales training program (Critical Selling®) of award-winning sales 
performance company Janek Performance Group. Authors Justin Zappulla 
and Nick Kane, Managing Partners at Janek, walk through their flagship sales 
training methodology providing strategies, skills and best practices to 
accelerate the sales process and close more deals. From the initial contact 
to closing the deal, this book details the winning strategies and skills that 
have supercharged the sales force of program alumni like OptumHealth, 
Santander Bank, Daimler Trucks, California Casualty,  and many more.  
 
ABOUT THE AUTHOR 
Justin Zappulla (Las Vegas, NV) is managing partner since 2012 of Janek 
Performance Group and co-creator of the Critical Selling Skills methodology. 
Previously, he was SVP of Client Services, and before that a Senior Sales 
Performance Consultant. Nick Kane (Las Vegas, NV) is managing partner 
since 2012 of Janek Performance Group and co-creator of the Critical Selling 
Skills methodology. Previously, he was SVP of sales and marketing. Janek 
Performance Group (Las Vegas, NV) is a sales training, coaching, and 
research firm that trains 2,500 individuals each year. Janek has received 
numerous industry accolades, including being named a 2013 Sales Company 
to Watch in Training magazine and a Top 20 of 2014 in Selling Power 
magazine.  
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How to increase leads and generate sales prospects  
by better handling sales conversations.  

 

Fanatical Prospecting  
The Ultimate Guide to Opening Sales 
Conversations and Filling the Pipeline by 
Leveraging Social Selling, Telephone, Email, 
Text, & Cold Calling 
By: Jeb Blount 
ISBN 13: 9781119144755 
November 16, 2015 
Pages: 208 
Edition: 1 
Author’s previous titles licensed in Korean 
and Russian. 

 
ABOUT THE BOOK 
Fanatical Prospecting is a straightforward, no-holds-barred guide that 
explains the why and how behind the most important activity in sales—
prospecting. 
Many salespeople consistently underperform despite having stellar talent, 
intelligence, experience, training, and drive. This leaves many salespeople 
and executives wondering how to fix the gap between the capabilities of 
salespeople and the successful completion of sales. Instead of exhausting 
energy on trendy, temporary patches to sales problems, salespeople and 
leaders should focus on the source of their performance problems. The 
number one reason for failure in sales is an empty pipe and the number one 
cause of an empty pipe is the lack of consistent prospecting activity.  
 
ABOUT THE AUTHOR 
Jeb Blount (Thompson, Georgia; www.salesgravy.com) is a sales trainer and 
consultant. He advises many of the world’s leading organizations and their 
executives on the impact of emotional intelligence and interpersonal skills 
on sales, leadership, customer experience, and strategic account 
management. He helps individuals, teams, and companies reach peak 
performance, fast through keynotes, seminars, workshops, and training 
programs delivered to high-performing sales teams and leaders across the 
globe. He was recently recognized as one of the Top 50 Most Influential 
Leaders in Sales and Marketing by Top Sales magazine and one of the 
World’s Top 30 Social Selling Influencers by Forbes.  
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Bestselling Wiley author shares easy-to-apply strategies 
for attracting and retaining new customers.  

 

Magnetic  
The Art Of Attracting Business 
By: Joe Calloway 
ISBN 13: 9781119147343 
October 26, 2015 
Pages: 224 
Edition: 1 
Author’s previous titles licensed in Arabic, 
Korean, Orthodox Chinese, Portuguese, 
Spanish. 

 
ABOUT THE BOOK 
Magnetic: The Art of Attracting Business is a look at how consistently 
successful businesses are able to attract a steady and ever-increasing flow 
of customers.  
This innovative text examines a range of simple, powerful strategies that 
businesses of any size or type can use to attract new customers. The key is 
to do those things that harness the power of the single most important 
factor in buying decisions: positive word of mouth and referrals from happy 
existing customers. Magnetic businesses are intentional, strategic, and 
focused on creating positive experiences that become the stories their 
customers tell about them. Whether on the internet or face to face, it's 
what satisfied customers say about a business is its most powerful driver of 
growth. 
  
ABOUT THE AUTHOR 
Joe Calloway (Nashville, TN; www.joecalloway.com) has worked with 
hundreds of companies to help them create and sustain success. He studies 
factors across a wide range of business and personal endeavors. Joe has 
been a popular business speaker for thirty years and is represented by the 
top bureaus in the country. He has also been inducted into the International 
Speakers Hall of Fame. Since 2003, Joe has published four books with Wiley: 
Work Like You're Showing Off: The Joy, Jazz, and Kick of Being Better 
Tomorrow Than You Were Today; Becoming a Category of One: How 
Extraordinary Companies Transcend Commodity and Defy Comparison; 
Never by Chance: Aligning People and Strategy Through Intentional 
Leadership; Be the Best at What Matters Most: The Only Strategy You will 
Ever Need.  
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Over half a million copies sold, this expanded and updated title will 
continue to be a classic for today's global leaders.  

 

Beyond Advertising  
Reaching Customers Through Every 
Touchpoint 
By: Jerry Wind 
ISBN 13: 9781119074229 
August 31, 2015 
Pages: 308 
Edition: 2 
Author’s previous titles licensed in Italian, 
Japanese. 

 
ABOUT THE BOOK 
How to radically alter the impact of advertising by a change of mindset. 
Beyond Advertising offers concrete advice for actions to take and mindsets 
to adopt that will radically alter the impact of advertising—both for 
advertising professionals and target audiences. An ambitious book with 
insight from over 200 leading executives, innovators, and academics, this 
text paints a picture of what the future of advertising may look like by 2020. 
Most importantly, it provides concrete guidance regarding the changes to 
make in order to thrive in an evolving industry, and explains what can now 
be done differently now to create effective advertising across all consumer 
touchpoints.    
 
ABOUT THE AUTHOR 
Jerry Wind is the Lauder Professor and Professor of marketing as well as the 
Wharton School Director. He has consulted with more than 100 companies, 
and provided expert testimony in many intellectual property and antitrust 
cases. He is a member of the advisory boards for various entrepreneurial 
ventures, Trustee of the Philadelphia Museum of Art and Chair of its 
Marketing Committee. Dr. Wind has received numerous awards, including 
the four major marketing awards: The Buck Weaver Award (2007), The 
Charles Coolidge Parlin Award (1985), AMA/Irwin Distinguished Educator 
Award (1993), the Paul D. Converse Award (1996). Catherine Findiesen Hays 
is the Executive Director of the Wharton Future of Advertising Program. 
Along with Dr. Jerry Wind, she has established and grown the program in 
Wharton’s think tank, the SEI Center for Advanced Studies in Management. 
Alexa de los Reyes is the Assistant Director of the Wharton Future of 
Advertising Program. 
 

 

  
 

http://www.pubmatch.com/book/143453/beyond-advertising.html
http://www.pubmatch.com/book/143453/beyond-advertising.html
http://www.pubmatch.com/book/143453/beyond-advertising.html
mailto:translationrights@wiley.com


Back to Table of Contents 

56 
 

Small Business & Entrepreneurship 
 

Email: TranslationRights@wiley.com 

Author who’s had great success writing on start-ups  
teaches how to manage the fear of entrepreneurship.  

 

Co.llaboration  
By: Sam Calagione 
ISBN 13: 9781119141693 
November 16, 2015 
Pages: 272 
Edition: 1 

 
ABOUT THE BOOK 
Co.llaboration is about companies who embrace the spirit of collaboration 
over competition and harness it as a sales and marketing strategy. 
Sam Calagione, the founder and owner of DogFish Head, the nation’s fastest 
growing independent brewery, explains how companies, organizations, and 
individuals to come together to achieve greatness. DogFish Head has 
spearheaded a new brewery model, by working with musicians, community 
organizations, and even other breweries to develop more creative products 
and more engaging experiences. The Collaboration-over-Competition 
approach is the essential tool for better serving the customer, providing 
more innovative solutions, and growing a business.  
 
ABOUT THE AUTHOR 
Sam Calagione (Lewes, DE; dogfish.com) is the founder and owner of 
Dogfish Head Craft Brewery in Milton, DE, the nation's fastest growing 
independent brewery, and Dogfish Head Brewings & Eats in Rehoboth 
Beach, DE. His innovative style has earned him a reputation as one of 
America's most adventurous entrepreneurs and brewers. He has been 
named Businessman of the Year by The Small Business Association and is 
the youngest person to be named to the Board of Directors for the 
Association of Brewers. Sam has been featured in publications as diverse as 
Wall Street Journal, BusinessWeek, Playboy, People, and Buon Apetit.  
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Pop-ups are hot right now - this book shares examples, successes and 
practical learning and ideas to help anyone launch their own.  

 

Pop-Up Republic  
How to Start Your Own Successful Pop-Up 
Space, Shop, or Restaurant 
By: Jeremy Baras 
ISBN 13: 9781119145912 
November 23, 2015 
Pages: 224 
Edition: 1 

 
ABOUT THE BOOK 
How to get in on the booming pop-up scene.  
This fresh text dives into the details of the pop-up industry, offering you a 
first-hand glimpse at pop-up success through stories, examples, anecdotes, 
and case studies. Additionally, for anyone with the entrepreneurial spirit 
who wants to embark on their own pop-up journey, this forward-thinking 
resource features a guide to launching a pop-up. Based upon a wealth of 
experience and knowledge, this book shines a spotlight on the differences 
between the pop-up industry in the United States and Europe, discusses all 
the tools needed to create a successful pop-up, defines what, exactly, a pop-
up is, and the costs and benefits of the pop-up business model. 
 
ABOUT THE AUTHOR 
Jeremy Baras (Chicago, IL; www.popuprepublic.com) is the CEO of PopUp 
Republic, the most effective social media marketing resource for pop-up 
restaurants, pop-up events, and pop-up spaces in the United States & 
Canada. After working in Sales for the Boston Red Sox, Jeremy left the team 
in December, 2011 to pursue his entrepreneurial zeal and start PopUp 
Republic. Since launching the company in January, 2012, PopUp Republic 
has grown to become an authority within the emerging pop-up industry, a 
credit to the strength of Jeremy and his team.  
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